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Q.1 Answer the following (any Two)— Marks

a) Mr. Rajeev would like to enter into business market. He wants to 9
serve the market place by offering quality goods and services for
satisfying market demand. Mr. Rajeev is searching information about
potential market to be select for entering into it. Assume you are
Marketing Expert and Examine the different types of market with
suitable examples which helps to Mr. Rajeev to take right decision
about deciding the potential market.

b) State the core concepts of marketing with suitable examples in your 9
own words.

c) [Ilustrate how there is the levels of product forces to Marketer to 9
offer right product for right customer.

Q.2 Answer the following (any two) —

a) Assume you are Marketing Specialist and ldentify which are the 8
stages Marketer must considered for setting the price of product or
services.

b) List out the different elements of promotion mix which helps to 8
Marketer to create awareness of product and services in the mind of
consumers.

c) Assume you are Marketing Consultant and Interpret the different 8
bases available for market segmentation for consumer market.

Q.3 Answer the following (any two) —
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a)

b)

Differentiation strategy is very important for Marketing for defining
the competitive advantage of product and services into the market.
Memorize how organizations are going to consider elements
differentiation strategy for making their product and services
different from others.

Ms. Bhakti would like to buy new Laptop to attend online lectures on
it. Assume you are Marketing Consultant and describe the stages Ms.
Bhakti should consider for taking buying decision of Laptop in a
right way.

Demonstrate with suitable examples personal and psychological
factors which are affects on consumer behaviour.
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